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2 _ : Drying cost 0.26 0.62 0.33 0.52
E 2 ' Transport cost 2.09 2.22 1.08 1.76
; Milling cost 1.38 1.22 0.89 0.93
. Storage cost 0.19 0.40 0.20 0.23
Packaging cost 0.45 0.24 0.14 0.22
Cost of working capital 0.27 0.28 0.09 0.11
Total marketing cost 4.63 4.97 2.73 3.78
Returns above major ¢t 4.43 0.65 2.54 0.77
Gross marketing margi  9.06 5.61 5.27 4.55
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Segmentation

Groupl countries

Coastal countries with dominant consumer preferences for imported rice
Exampleddauritania , northern Senegal (Dakar, Senegal River Valley), Liberia, C
dol voili re, Ghana, Togo, Benin, Nigeri

Group2 countries

Coastal countries with dominant consumer preferences for local rice thanks to ¢
heritage (rice domestication along Niger river in \aest Adienaization Easffrica)
ExamplessenegaiCasamance), The Gambia, Guinea, Sierra Leone, Tanzania,
Mozambique, Kenya, Madagascar

Group3 countries

Landlocked countries

Exampledalj Niger, Burkina FaSentral African RepublicCBDRyo, Ethiopia,
UgandaRkRwandaZambia
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Strategies

¥

Table 1. Investment porifolios implemented by 19 African member countries of the CARD that have submitted national rice development strategies (NEDS)
Supply-shifing investments Demand-liffing investments
Value-adding investments
RE&D, Intensification, Processing Craality Branding, WValue chain Promotion,
Area extension, access to land, (millimg, upgrading, labalmg, upgrading, advertising,
Total expansion, mnovation, seed, credit, parboilmg) capacity 1dentity MIS® market communication,
investment Time urigaton & capacity inputs, & storagze building, creation, mfrastuchure, AWATSness
Country (1 pfuUs $")  horizon  infrastructure buldmg mechamzation capacity governance certification hnkages creation Cither®
Group 1: Coastal countries characterized by dominant conzsumer preferences for imported rice
Beann x 2008-18 x x x x
Camercon 382 2008-18 33% 14% 36% 2 Y
Cate d'Tvoire 954 2012-16 16% 5% 63% 2%
Ghana x 2008-18 x x x x
Migena x 2008-18 x x x
Senegal 348 2009-11 T9% 1% 20% -
Togo x 2008-18 x x x

Group 2: Coastal countriez characterized by dominant conzumer prafsrences for local rice
Guinea 1,300 2008-138 41% % 39%
Eenya x 2008-18 x
Madagascar x 2008-13

Mozambique 357 2008-11

S1ema Leone 57 2009-18

Tanzama x 2008-138

Notes: The symbol “x” indicates that the investment is planned, but no detailed budget has been provided in the NEDS document. A dash indicates that the
_ investment is missing or not convineingly elaborated in the NEDS document. In some cases. the investment shares may not add up to 100% due to rounding.
g T Sourees: NRDS documents published on the CARD (2012) web ortal
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